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A simple title;
but behind it is a
compelling story

of a brand that

secures people
and assures their

well being.

By Venkat

THE WORD 'ASSURANCE’ INSPIRES ENORMOUS GRATIFICATION AND
communicates a feeling of well being - an assertion that one is being taken
care of. That is exactly the image that one brand has projected in Malaysia

over the years.

The significance of the proposition
is apparent; given that the brand
spans every nook and cranny of
the globe and remains a veritable
operator in a multi-billion dollar
global insurance empire. Of
course, its dominant footprint in
Malaysia has assured Malaysians
for over half a century.

American International Assurance
Company, Limited’s local success
has been driven, among others by
astute and responsible
communications, a strategic
function that remains intricately
woven into their routine
operations.
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At the centre of the corporate
communications endeavor is Mala
Patmarajah, AlA’s VP for
Corporate Communications. A
recent tite-i-tite with Brand
Equity shed some light on the
journey she undertook along with
her team to assure the success of
the AIA corporate brand.

The Early Days

Having had a firm grounding in
the insurance business helped
Mala to plan and activate the right
communications direction from
the ground-up for AIA in Malaysia.
The years of experience, a hands-

on approach and being updated on
the latest happenings in the sector
enabled her to actualize the vision
of the company and plan its
strategic direction for the long
haul.

‘Communications has always been
my forte and | thrive in the arena.
Although I did not professionally
qualify as an communications
expert | found myself excelling in
the art of being able to
communicate effectively in the
various jobs | undertook in my
career,’ shares Mala.

Thus, when handed the task of



organizing the Corporate
Communications Department for
AIA Malaysia, she was more than
ready for the adventure. She said
that the primary drivers of success
included the ability to multi-task
when given a multitude of projects
and to prioritize the ones that
needed immediate attention.

Speed, absolute dedication and
effective time management are
the essential elements that
positions her abilities and that
inspires any tasks she undertakes
while charting the company’s
direction and success in Malaysia.

Communications Philosophy

One of the first activities that she
undertook at the helm of
Corporate Communications was to
create and sustain a high level of
awareness and visibility for AIA
among the key target public in
Malaysia.

The strategic goal was to enhance
AlA’s image as an industry
innovator and leader while
positioning the company as a
professional and trusted insurer
assisting Malaysians plan for their
long-term financial well being.

This was achieved by developing
a positive and conducive sales
environment for the company’s
products and services. The
resulting endorsement from the
media and the public added to the
credibility of the company and its
activities in Malaysia.

In the course of communicating
the AIA masterbrand, the primary
functions and tasks of her
department involves handling all
corporate advertising &
promotions, managing productive
liaisons with government bodies,
establishing effective public as
well as media relations, developing
beneficial community relations

program and devising supportive
internal communications.

The department goes about the
tasks by mounting on-going, well-
planned and sustained publicity
campaigns to generate positive
stories that multiply AlIA’s visibility
and awareness of its products and
services in Malaysia.

Mala added that AIA also
organizes exciting, memorable
and newsworthy events that
project the company as a desired
professional customer-focused
firm, as well as one that cares.
Other key messages also highlight
AlA’s proven track record, financial
stability, commitment to quality
service and a well-trained and
professional Agency force that
supports its brand building
endeavor.

Corporate Social Responsibility

Besides showcasing itself as one of
the top names in the insurance
business in Malaysia, AIA has also
proven itself as a caring and
responsible citizen in the
corporate arena through a myriad
of activities that has long term
implications for the well being of
all Malaysians.

A key initiative is the AIA ‘Have-
A-Heart’ Fund, a tax exempt
Malaysian Trust Fund established
by the company in 1998. Its aim is
to sponsor heart surgery for
children whose families lacked the
financial means to pay.

To date, the Fund has sponsored
RM 1.3 million towards giving a
new lease of life for 100 children.
‘At a personal level, it is very
gratifying to see so many children
benefiting from the program,’ said
Mala who deems it to be one of
her achievements in initiating this
program and sustaining it
successfully.

The AIA Have-A -Heart Fund
receives ongoing contributions
from the Agency force of AIA
Malaysia which donate RM 1.00
from their commissions for every
new policy sold. The Fund receives
approximately RM 150,000 every
year from Agency force.

In addition to the above, Mala
added that AIA Malaysia regularly
contributes towards other needy
charities, educational as well as
sporting institutions.

Personal Balance

While placing the company at the
forefront of her career, Mala has
also managed to chalk out a
healthy balance in her personal
life.'I strive to find a balance so as
to give the best to both aspects,’
she said. A good exercise regime
augmented by careful eating
habits has helped her achieve that
objective as well.

In order to de-stress herself, she
has taken up art & craft activities;
besides finding time to catch-up
with friends and entertaining
guests at home. More importantly,
she has learnt to make the best of
her life. | have to deftly manage
the stress of a high profile
corporate career with equally
powerful demands from home.’

The Future

‘The corporate communications
landscape is dynamic and
constantly evolving. Therefore,
our company has to constantly
innovate and reinvent to stay
ahead. There are many challenges
ahead and we will persevere with
our aim of serving the Malaysian
society as best as we can,’ says
Mala.
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